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III - MARKETING
5812 BBA : Consumer Behaviour

Time : 3 Hours Max. Marks:40

PART - A
L Answer all questions in one/two sentences. Each question carries 1 mark.

1) Define consumer behaviour.

2) What is meant by buyer's regret ?

3) Who is a consumer ?

4) What"is meant by Consumer Protection Act ?
5) What is meant by difierentiated markcting ?

6) What is meant by BZC ? (6x1=6)

PART - B

ll. Answer any 6 questions not exceeding one paragraph. Each question carries
2 marks.

7) What is meant by consumer psychographics ?

8) What do you mean by consumer involvement ?

O) What is meant by customer promotion ?
10) Which are the basic learning theories ?
11) What do you mean by marketing mix ?

12) What is meant py opinion leader ?

13) .What is meant by product differentiation ?

14) What is meant by customer motivation ? (6x2=121

p.r.o.
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PART - C

lll.Answerany4questionsnotexceedingonepage.Eachquestioncarries
3 marks' 

nisations buying behaviour''
15) ExPlain the leatures of orga

16) Discuss the stages of product life cycte'

17) Explain about different produet concepts'

18) Exptain the cornponents of customer attitude'

19)Whattactorsare.consideredinsgwtcebuyilouenlvlrz
20) Explain the factors that influence consumer behaviour'

PAR-T - D

' ''"'''r' i,,' Each carries 5 marks'

lV. Answer any 2 questiorB',:s eiC6e ilt-P.'.

21) what o" r"T;.#;h#t+*r,oii.o*ffir Discuss its components

22\nittri:lli",, abbut ractors readins to satisraction and dissatisraction

-. 
2 s) i;':i:ii: iJ,* 

"0*,,*o **ffiH#*ffifl fu:'e 
i nr I u e n c i n s rer e re n ce

:' --' groups to make dnffiru$,fl "!!r:' egy.in consumer behaviour.

24) Eiscuss about the eleme6oJ marketiryr{rat 
(2xE=10)
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(4x3=12)
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lll : MAHKETING
5B12BBA : Consumer Behaviour

Time : 3 Hours Max. Marks:40

PART _ A

l. Answer all questions in one/two sentences. Each question carries 1 mark.

1) What is meant by Consumer Motivation ?

2) What is Customer Delight ?

3) What is Social Class ?

4) What are lnnate Needs ?

5) What is Culture ?

6) What do you mean by Attitude ? (6x1=$)

PART _ B

ll. Answer any 6 questions not exceeding one paragraph. Each question carries

2 marks.

7) Explain the concept of Buying Behaviour.

8) What do you mean by Market Segmentation ?

9) What is meant bY,Word of Mouth ?

10) What is Halo Effect ?

P.T.O.
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1 1) What do you mean by Dogmatism ?

12) What is Consumer Right ?

13) Define Purchase Dissonance.

14) What is Consumer Decision Making ? (6x2=12)

PART - C
lll. Answer any 4 questions not exceeding one page. Each question carries

3 marks.

15) Explain the importance of studying Consumer Behaviour.

16) Discuss the influence of Reference Groups in Consumer Behaviour.

17) Explain the advantages of Gonsumer Research.

18) Explain the role of Socio-Cultural Dimensions in Consumer Behaviour.

19) What are the characteristics of Motivation ?

20) Explain about Maslow's theory of Need Hierarchy. (4x3=12)

PART - D

lV. Answer any 2 questions not exceeding four pages. Each carries 5 marks.

21) What do you understand by Groups ? Discuss the different stages in Group
Formation.

22) What are different types of Consumer Decisions ? Discuss in detail Consumer
Decision Process Model.

23) Discuss the steps involved in Consumer Research Design.

24) Discuss about various types of Consumer Behaviour Models. (2x5=10)
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Core Course
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5B12BBA : CONSUMER BEHAVIOUR

Time : 3 Hours

PART - A

Answer all questions. Each question carries 1 mark.

1. What do you understand by the concept Consumer Behaviour ?

2. What is Brand Loyalty ?

3, What are the behavioralfactors affecting Consumer Behaviour ?

4. What do you understand by the concept Group Dynamics ?

5. lr1/hat is Diffusion by lnnovation ?

6. What do you mean by Extended Decision Making ?

PART _ B

Answer any 6 questions. Each question carries 2 marks.

7. Define Post Purchase Behaviour.

8. Briefly explain the concept "Personality''.

9. What do you mean by Compensatory decision rule ?

10. What is lmpulse Purchase ?

11. What is the difference between.Consumer and Customer ? .

12. What is Norming ? How it different from Storming ?

Max. Marks : 40

(6x1=$)
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13. Write a short note on Perception.

14. What do you mean by Nomrative Reference Groups ? (6x2=1i)

PART - C

Answer any 4 questions. Each question carries 3 marks.

'15. What are the characteristics of organisational buying behaviour ?

16. Evaluate role of post purchase behaviour on Consumer decision making.

17. Distinguish between Organisational Consumers and Final Consumers.

18. Explain the important stages involved in Consumer buying process.

19. Write a short note on Consumer's Post Purchase Dissonance.

20. What are the different types of consumer rights with respect to Consumer
Protection Act, 1986 ? (4x3=12)

PART - D

Answer any 2questions. Each question carries 5 marks.

21. Discuss the different stages of consumer decision.

22. Explain the Psychological and Culture factors influencing Consumer Behaviour.

23. Explain the different models of Consumer Behaviour.

24. Explain the Consumer Redressal Agencies under Consumer Protection Act, 1986.

(2x5=10)


