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12. What do you mean bV pi.rblicity ?

13. Explain indoor advertising,

14. Definef$ei$st'{f,l settrrg.,'' ..'
. '.. .',., 'xr.j.,,t,i.::i' ,u,! .,:'i ' ' , .., I - :

PABT:O,. ,.1u

!.:

Answer any 4 questiqp" E1q_h question carrles 3 ffark$.

18. Explain the various types of

19. Enumerate the

20. ttVhat are the ty"pes of
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PART - A
(Very Short Answer)

Answer all the questions. Each question carries one mark.

1. What is Marketing ?

2. Explain your idea about Team Work.

3. Define Market segmentation.

4. What is Target marketing ?

5. Explain the term direct marketing.

6. What is an Advertisement copy ?

PART _ B
(Short Answer)

Answer any six questions. Each question carries 2 marks.

7. What is e-CRM ?

8. What are the different channels of marketing ?

9. What is Marketing mix ?

10. What do you mean by Macro marketing environment ?
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11. Briefly narrate the concept of Online marketing.

12. What is Marketing Myopia ?

13. what is your idea about ethical aspects of,adveftising ?

14. Explain the term Branding. (6x2=12)

PART - C
(Essay)

Answer any four questions. Each question carries o marks.

15. What is the importance of marketing ?

16. Briefly explain the dimensions of product mix.

17. What are the drawbacks of CRM programme ?

18. Briefly explain the functions of a salesman.

19. What are the characteristics of Green marketing ?

20. why Relationship marketing in business is important ? (4x3=12)

PART - D

(Long Essay)

Answer any two questions. Each question .rrri", 5 marks.

21. Explain briefly the factors affecting the.pricing,.

22. Brietly explain the concept of product life cycle.

23. Discuss briefly the importance of Social medii in marketing the products.

24- "Advertising is only evil when it advertises evil things." Based on the phrase,
explain briefly the ethipal aspects of advertisement in an organisatton. (2x5=i0)
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PART - A
Answer all questions. Each question carries 1 mark.

1. Define consumer behaviour.

2. What is price discrimination ?

3. What is advertisement copy ?

4. What is sales promotion ?

5. Define CRM.

(6x1=$)6. What is green marketing ?

PART _ B

Answer any 6 questions. Each question carries 2 marks.

7. What are the components of micro marketing environment ?

8. State the importance of branding.

9. State any four strategies of product mix.

10. Discuss the variables of demographic market segmentation.
- 11. Discuss the tools of consumer sales promotion.

12. State any four qualities of a good salesman.

13. State the components of CRM programmes.

14. Discuss green marketing efforts. (6x2=12)
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PART _ C

Answer any 4 questions. Each question carries 3 marks.

15. State the characteristics of marketing.

16. What are the stages of product life cycle ?

17. Discuss the functions of advertising.

18. Discuss the elements of marketing promotion mix.

19. Discuss the activities in physical distribution.

20. Explain the significance of green marketing. (4x't=121

PART _ D

Answer any 2 questions. Each question carries 5 marks.

21. Define marketing mix. State its importance and components.

22. Detine pricing. Explain the various pricing strategies.

23. What is personal selling ? State its features and objectives.

24. What is direct marketing ? Explain its benefits and limitations. (2y$=10)
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PART - A

Answer all questions. Each question carries 1 mark :

1. Define branding.

2. What is price discrimination ?

3. State any two tools of sales promotion.

4. What is skimming price policy ?

5. Define direct marketing.

6. blll€t is e-CBM ?

PART- B

Answer any 6 qr.estions. Each question canies 2 marks :

7. Discuss the steps in target marketing.

8. Skte any fiour difference between selling and marketing.

9. State fte obiectives of pricing.

10. Defme producf, lif€ qflcb.

t 1. Discus-s fhe ehrlpns of nnrt<eting pronotitcn mix.

t2. Yffi€t arc Sre chamcterist*:s of a gpod salesrnan ?

13. StaE arryfourbenefits of direct marketing

14. What are the features of CRM ?
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PART - C

Answer any 4 questions. Each question carries 3 marks :

15. Explain nnicro marketing environment.

16. State the f;actors affecting consumer behaviour.

17. Discuss the obiectives of marketing promotion.

18. Discuss the characteristics of personal selling.

19. Discuss the functions of channels of distribution.

20. State the signifimnce of CRM.

PART - D

Answer atry2 questions. Each question canies 5 marks :

21. tYhat is ma*eting segrnentation ? Explain its basis

22. Define product mix. Discuss its strategies

23. What is advertising media ? Explain its types

24. Wrat is green mar*eting ? Explain its need and importance.
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